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Welcome to March - Let’s Make It Count!

Operations is the backbone of our business, encompassing everything
from sourcing quality raw materials to maintaining equipment, refining
operational procedures, and upholding good manufacturing practices.
It’s about driving staff productivity and welfare, embracing technological
advancements, and fostering innovation for future growth. Our role is to
efficiently transform raw materials from farm to fork, ensuring seamless
production and quality at every stage. Like | always say, our style is to
get it right the first time. And remember, “if you get on the wrong train,
get off at the next stop the longer you stay, the more expensive your
return trip will be.”

Mr Mbugua,

Operations Director

As we continue working towards achieving our key pillars, | want
to extend my heartfelt gratitude to each and every one of you
across all departments for your dedication and support in driving
our commercial journey forward. A special thanks to our heroes
of the month -the Sausage Stuffing and Slaughterhouse teams -
for their outstanding performance and commitment to excellence.
Your efforts are truly valued!

Looking forward to an excellent performance in March

Paul Odeyo,

Head Of Commercial

Quality and efficiency sit at the core of what we do in Production,
but it doesn’t stop at just making great products. We work closely
with Planning to ensure production schedules align with demand,
while Operations helps us streamline workflows to avoid bottlenecks.
Maximizing efficiency by extracting greater value from every input
while minimizing waste ensures optimal resource utilization and
sustainable production. With Finance ensuring we have the right
resources and Transport guaranteeing timely deliveries, we can
focus on what matters most producing top-quality products that
consistently meet customer expectations. It’s a team effort that
keeps us moving forward.

Eustus Ndambiri,
Factory Manager

Every product we deliver is a promise kept to our customers, and ‘ 1
that’s why we work closely with every department to ensure

reliability. Planning helps us forecast demand so we can optimize . .
routes, while Finance supports fleet expansion and maintenance. '
We coordinate with Production to ensure dispatch readiness, and
Operations helps us maintain efficiency across the supply chain.
Transport is more than just logistics—it’s the final step in making
sure the hard work of every department reaches the customer as
intended.

Mr. Kitui,

Transport Manager
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1 = i As we focus towards a consistent trend in operational efficiency and
s revenue growth with strategic initiatives, we are powered up to continue

leveraging our key performance drivers that are positively influencing
N our market positioning to illuminate our strengths, optimize and innovate
4 in these areas. Let’s gear up to a more efficient month

Annie Mugumo,
Business Perfomdnce




From our hearts to yours

The next generation of consumers isn’t just buying food; they’re buying
into experiences, values, and brands that truly get them. Gen Z and
Gen Alpha are redefining the marketplace, hyper-digital, socially
conscious, and demanding authenticity like never before. At Farmers
Choice, we’re not waiting for the future; we're creating it.

From Al-driven insights that predict trends before they happen to digital
first campaigns that engage consumers where they live on their screens
we’re evolving how we connect. It’s no longer just about selling; it’s
about conversations, interactive content, and making our brand part of
their lifestyle. The journey ahead is exciting.

Kanana Ndegwa,
Head Of Marketing

Generations connecting Love Fuels Our Team Spirit

Happy Month of Love! through love and kindness. and our Success

Sharing Love, Creating Memories

Spreading Love, One Smile at a Time
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Our Team: The Secrét Ingredient is Love

We believe that a happy and appreciated team is key to our success.
We're proud to celebrate our employees and their dedication to
bringing you quality products,made with care and passion.
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JAVA HOUSE KENYA

Our Farmers Choice family was thrilled to
collaborate with Java House this Month of
Love, uniting our efforts to extend kindness
and joy throughout our communities. We
believed in the power of partnership to
amplify positive impact, and by joining forces
with Java House, we reached more hearts

and homes with the spirit of love and

connection this February.

JolcloNcy.\Vlel,[o

This month, Farmer's Choice had the pleasure

of joining forces with Fogo Gaucho in a specidl
partnership.We came together to spread warmth,
flavor, and joy throughout our communities.

We understood the strength of collaboration in
creating a greater impact, and by joining forces
with Fogo Gaucho, we crafted unforgettable
experiences that honored love, togetherness,

and exceptional food this February.

ACUT = — KATE ACTRESS
ABOVE THE REST '

S ———— | : We were also delighted to have Kate Actress
PORK LEG STEAKS =/ . = w= on board, using her influence to spread love
F - and excitement even further. Her vibrant
2y > ol personality and deep connection with the
community added an extra touch of warmth
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- . to this special season—one shared moment,
LA AL SRS et goes 1O heartfelt story, and unforgettable experience

Direct Sales (Kohoweo Wast) 0110-934-037

Sommy's Shop (Kahowa West] 0710-602-66% 7 .

Umojo 0700-872-373 | Kawongwore 0721-600-314 e — t t

Thikes 0713-605-698 | Nokuru 0702-501-292 ty ek e at d ime.
Gilomba 0725-446-808 | Kosoroni 0712-207-264 & . ; 2

MNaivasha 0112-964-538 | Mery 0710-603-465




MARTIN ONCE AGAIN!
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Amplified consumer activity at Chris Martin's concert, bringing Farmers Choice flavors
to music lovers! We also launched our new delicious MSHIKAKI a hit with the concert crowd!

FAIRWAYS & FLAVORS
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Golf fans at the Magical Kenya Opens enjoyed the action and the amazing taste of
Farmers Choice! We were delighted to be part of this exciting event.

EAST AFRICAN WOMEN'’S LEAGUE (EAWL)
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Customers were thrilled by the menu offerings from Chef Omari at EAWL.



EXCLUSIVE IN-STORE OFFERS THIS FEBRUARY!

This Month of Love, we treated our customers to amazing in-store promotions! Shoppers
who purchased select Farmer’s Choice products enjoyed free bonus items to make their
meals even more special.

SHARING THE LOVE - TASTY RIBS SAMPLING!

As part of our Month of Love celebrations, we engaged with travellers through
exclusive rib tastings at Limuru Supa Duka and Highway Stopover. Shoppers got to
experience the rich, flavorful taste of our premium ribs, straight off the grill!"

GOODBYE TROON!

Thank you, Tony, for your many years of
hard work, dedication, and commitment to
excellence at Farmer's Choice.

Your contributions have left a lasting impact,
and your presence will be greatly missed.
Wishing you a joyful and fulfilling retirement
filled with happiness, relaxation, and new

adventures!




HEROES OF THE MONTH
PORK SLAUGHTER TEAM
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GOT A STORY? LET’S FEATURE IT!
Got an idea or achievement to feature in The Sizzle? Send it to
Vkasee@farmerschoice.co.ke and be part of the next issue!
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Your Guarantee of Quality

SHOPPING MADE

QUICK & EASY
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*254 742 990241



YOUR FEEDBACK, OUR PRIORITY
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